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ABOUT US

WE ARE   
CONSTRUCTION  
Construction is the official magazine of the 
Construction Industry Federation (CIF), covering 
news, topical issues, member activities, economic 
trends, new products and developments across all 
sectors of the industry.

From the latest industry-leading information to 
insight into what’s really happening, each edition of 
Construction will give you the opportunity to be part 
of a bigger conversation on what really matters to 
the construction industry.

As the most widely-circulated building  
magazine in Ireland, Construction informs  
key decision makers about the issues affecting 
the industry today.

WE ARE   
PEOPLE
Through a multi-platform approach and with 
a dedicated network of experts, analysts and 
columnists, Construction magazine focuses on 
building relationships, knowledge and purpose.

Published 8 times per year, Construction will 
provide you with unparalleled access to a long-
established leadership network from Managing 
Directors and Chief Executives to Consultants, 
Government, Developers and Architects.

Our ethos of sharing ideas and exchanging  
views will give you a market edge and access to 
solutions in an ever-competitive, challenging  
and changing world.

Each issue, approximately 84 pages published 
in A4 gloss, is published with a series of 
industry related profiles, in-depth features and 
inspiring interviews as well as the latest CIF and 
membership news.

Construction magazine also publishes the Top 50 
CIF Contractors issue. Based on turnover data 
and figures, this annual publication is the most 
up-to-date, precise and comprehensive listing of 
Ireland’s leading contractors. 
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BUSINESS MATTERS   

In the executive chair with ...

Philip Smith     
Managing Director, Leo Lynch    

Philip Smith is responsible for overseeing 

company operations and giving strategic 

guidance and direction to the board. He 

is committed to driving the next stage of 

growth for Leo Lynch by delivering high-

performance engineering solutions for 

blue-chip clients across Europe. Philip was 

appointed managing director of Leo Lynch in 

2022. A qualified building services engineer, 

Philip has 20+ years of experience delivering 

projects in Ireland and overseas. He joined 

Leo Lynch in 2016 and brought with him 

construction management and supervision 

experience on large-scale projects in key 

global markets. Since joining Leo Lynch, he 

has acted as project director on a variety of 

projects in the microelectronics, biopharma, 

food and beverage, mission critical, 

healthcare and energy sectors.

What’s the best advice you’ve been 

given?

My father always told me ‘what’s for you 

wouldn’t pass you’. I am not sure I fully 

believe in it, but some days it appears to 

make sense of certain situations you find 

yourself in.

What project are you most excited 

about?

All our live projects are exciting, however 

one we are really excited about is a project 

in the UK for a leading semiconductor 

manufacturer. The project is immensely 

challenging but very much in our focus area 

of experience and expertise. It is typical of 

what we do extensively in Ireland but what 

makes it exciting is the size and scale of 

project we are now delivering in the UK. 

We ramped up fast leveraging existing 

teams and bolstered our resources through 

expansion back in Ireland and the UK. 

How do you approach long-term 

planning and strategy?

While I oversee company operations and 

give the strategic direction, we are fortunate 

to have a fantastic board and management, 

setting and executing long term plans. We 

operate through a Senior Leadership Team 

(SLT) structure. This ensures everyone 

is aligned to a core team and decision-

making. Everyone is part of the journey, 

has a voice and is therefore involved in long 

term plans and direction. We firmly believe 

having the right people working and heard 

throughout the organisation is critical to 
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winning the projects we win and flawlessly 

executing on them. Finally, and as per our 

founders mantra, ‘always leave a quality, safe 

job behind’, quality and safety is paramount 

in our long-term planning and strategy. It’s 

part of our DNA and clients know us for it 

leading to very high client retention. 

What digital tools or technology are 

you embracing to get work done?

We embraced Building Information 

Modelling (BIM) and other 3D modelling 

techniques to get work done faster and 

better. This allows us to utilise our OSM 

capabilities,  It is and continues to be a 

big part of how we deliver services. We 

have used software such as Navisworks, 

iConstruct and CADWork. We have 

also embraced COINS construction 

management software. This integrates 

most of what we do from HR and safety 

to procurement, bids and commercial. 

Outside of that a general trend for us is 

embracing digitisation in general across the 

whole business so we are leaner, meaning 

and greener in how we operate. 

What are the big industry trends 

you’re noticing right now? 

We took a leap of faith with offsite 

manufacturing and modular building many 

years ago and it paid dividends. It continues 

to be a trend in the industry. We continue to 

invest in our facilities and capability here. 

Our OSM plays a significant role in project 

delivery, we are manufacturing ahead of 

schedule for sites that may not necessarily 

be ready for our teams to mobilise, this 

really puts our teams on the front foot for 

delivery to the client. Ensuring staff health, 

safety and general physical and mental 

well-being at work continues to be a key 

trend.  We must constantly look at how we 

can do things better and never feel we can 

do no more. This also links into recruitment, 

resourcing and future talent attraction. 

There is a shortage of talent in areas.  

We must continue to show experienced 

professionals and up and coming talent why 

Leo Lynch is the right place for them now 

and in the future. 

Who’s impressing you most in the 

industry at present?

The industry in Ireland and the UK is full of 

great innovators. We are enjoying working 

with John Paul Construction. We have 

collaborated with them on some fantastic 

projects.

What did you learn from your 

biggest mistake?

There have been plenty of mistakes in 

life and work, some I could not have 

published! To call one out… I left full time 

college education without completing 

my master’s degree as I left, I needed to 

start generating an income. I regretted 

it for years as it was a personal goal. I 

returned 10 years later and completed 

it part-time when I was then living and 

working in Finland with a young family. 

It was the toughest two years of my life 

to date, as I commuted back to Ireland 

for college, whilst running a difficult 

project in Finland and trying to spend 

some time with my family.

Who’s your role model within 

the industry or wider business 

community?

There are some good and 

inspirational people in the 

industry but regards a 

role model I would look 

outside the industry at 

the late Steve Jobs. His 

ability to see a goal, push 

engineering boundaries 

and resources and 

continually improve 

his product and thus 

keeping himself and his 

company on top of their 

industry in the world 

was a remarkable 

achievement.

Best book you’ve 

read recently?

I am interested 

in The Trusted 

Advisor in terms 

of building trust 

and developing 

and sustaining 

long term 

relationships. 

This is key for 

us on many 

levels – with 

clients, 

strategic 

partners, our 

own staff and our management. 

What’s your passion when you’re 

not at work?

I am avid rugby spectator cheering for 

Ireland and Leinster and I also keep an eye 

on the horses.  
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WE ARE   
COMMUNITY 
Founded in 1935, for almost 90 years 
the CIF has been the leading voice 
on everything that matters to the 
construction industry. 

With a national, regional and international 
viewpoint across all sectors of the 
industry, CIF’s Construction magazine 
represents the views of contractors at the 
highest levels right down to those working 
day-to-day on site.

Through experience and insight we 
successfully navigate the business, 
political and economic arenas providing 
a full spectrum point of view in areas 
including recruitment and training,  
health and safety, government 
engagement, as well as marketing  
and industrial intelligence.

Campaigns like #BuildingEquality and 
Time to Change, Time to Talk are also 
some of the essential issues we feature 
to drive the conversation around health, 
safety, sustainability, ESG, diversity and 
equality across the industry.

Part of a long-established network 
of industry professionals and 
organisations 
CIF Associations 

 Alliance of Specialist Contractors  
 Association (ASCA)
 - Irish Association of Demolition Contractors  
  (IADC)

 - Irish Mobile Crane Hirers Association (IMCHA)

 - Master Painters and Decorators of Ireland  
  (MPDI)

 Civil Engineering Contractors  
 Association (CECA)
 - Water Services Operators Group

 Irish Home Builders Association  
 (IHBA)

 Master Builders & Contractors  
 Association (MBCA)

 Mechanical & Electrical Contractors’  
 Association (M&ECA)

 Register of Heritage Contractors

Construction magazine is part of the 
CIF national membership network, 
comprising of 12 branches across  
three regions in Ireland

 Eastern Region 

 Southern Region

 Western/Midlands Region

WE ARE  
VISION
Construction magazine is published by 
iQuest. Established in 2001, iQuest is 
Ireland’s leading events, production and 
media business, sitting as part of the 
Business Post Group. 

Its business units include an extensive 
conference and exhibitions portfolio, 
a range of major stand-alone event 
brands, an independent professional 
event organising division, a tailored 
virtual production solution, a suite of 
masterclasses and executive learning 
programmes and a robust trade  
publishing division.  

We pride ourselves on providing 
experiences that enable audiences 
to learn, develop, foster commercial 
opportunities and make better  
business decisions.

 

The CIF Construction  
magazine community is  
always growing through  
our website, social media  
and network of events 



STATISTICS & EVENTS

OUR DEMOGRAPHIC 
The who, what and where of the 
construction industry from the boardroom 
to the building site

OUR AUDIENCE 

  CIF Membership

  Architects 

  Consulting & Engineers 

  Government Bodies 

  Local Authorities 

ANNUAL EVENTS 
CIF International Women’s Day Summit - 
March 7

IHBA Housebuilding Summit - April 16

CIF Health and Safety Summit - May 14

CIF Southern Construct Summit - TBC

CIF Digital Construction & Geospatial Expo 
- TBC

Lighthouse Construction Lunch - June 14

Top 50 Contractors 2024 launch - June

CIF Annual Conference - September 24

BE SEEN
Collaborate with us to communicate your 
message with tailor-made spaces in our 
magazines, website, newsletters and events

 Print Adverts 
 Advertorials  
 Digital Advertising
 Partnerships & Campaigns
 Sponsorship
 Live Events & Webinars
 Bespoke Marketing Solutions 
 Research & Development

75%

10%

5%

5%
5%

OUR SOCIAL NETWORK
 51.2K followers

 12.2K followers 

 13K followers

  10.5K likes

  4 million views

  9.5K likes

  3K followers 

 1.1K subscribers
*Figures January 2024
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TOP 50 2023

The Construction CIF Top 50 Contractors list is compiled 
annually. Rankings for inclusion in the 2023 edition are 
based on the overall turnover figures supplied. To be eligible for inclusion contractors must be current 

CIF members. 
Turnover figures are sourced directly from contractors. 
Companies are listed according to their overall turnover 
figure (combined Irish and international) for their last 
trading year.  
CIF member contractors are contacted directly to 
request turnover figures for the business year ending 
December 31, 2022 or the business year-end closest 
to that date. End of business year dates that fall outside 

of December 31, 2022 are recorded in the company’s 
profile. 
Companies are also asked to return ROI turnover and 
international turnover figures. These are recorded 
where available. This includes turnover related to direct 
overseas trade conducted by an Irish subsidiary of a 
foreign-based company. The turnover figures requested relate to Irish-based 

contractors or Irish-based subsidiaries of a foreign-
based contractor. Returns are validated by a director or 
senior member of the business. All returns received are checked and verified by the CIF 

and the editor of Construction magazine.  

THE CIF TOP 50 How the list is made...

Bennett’s Camden Yard on Kevin Street in Dublin.  See page 123 for more

02 Mercury 
Total turnover: €1.7BNROI turnover: €581M International turnover: €1.119BN Sector: Specialist 

Key executives: Eoin Vaughan, Chief Executive Officer; Frank Quirk, Chief Operations Officer; Managing 

Directors: Alan Gorman, Alan Clinton, Rory O’Brien, Dermot Gildea, Colin Keane, Stephen O’Shea, 

Stefan Zöller & Tony Duddy; David Byrne, Pre-construction Director; Paul Carthy Director Business 

Development; Joanne Cluxton, Group HR Director 
Address: Mercury House, Ravens Rock Road, Sandyford Business Estate, Dublin 18 

Phone: 01 216 3000  |  Web: www.mercuryeng.com  Mercury is the European leader in construction solutions. 
The company builds and manages complex engineering 
and construction projects for the world’s leading 
corporations.  
Mercury’s solutions help deliver technologies and 
life-changing advancements that connect people, 
communities and businesses, giving them the power to 
achieve incredible things. Mercury’s commitment to the client establishes the 

contractor as a strategic partner at the centre of 
everything, with a bold promise to always deliver.  This serious dedication turns clients into partners and 

people into teams, building relationships that thrive. In 2022, Mercury marked its 50th year in business and 
undertook a comprehensive restructure, which involved 
a significant update to core principles, capturing the 
views of the company’s key stakeholders in line with its 
Beyond 50 strategy.  
Mercury’s core beliefs centre around four values: Brave, 
Dynamic, Make It Happen and Work Safe, Home Safe. 
These principles inform Mercury’s operations across a 
range of key sectors in 13 countries. Mercury is led by a multidisciplinary team of diverse 

individuals, steered by CEO Eoin Vaughan and a 
leadership team who are passionate about creating 
change. With a direct workforce of 3,700 people, 
Mercury’s teams possess a determination and sharp 
focus, which enables the company to deliver with 
certainty time and time again. Mercury offers its people 

the chance to realise their full potential with challenging 
opportunities on leading-edge projects. Safety is Mercury’s anchor value and the ‘Work Safe, 

Home Safe’ mindset is firmly fixed in every individual, 
team and rank throughout the company.  It underpins delivery, training and processes and is a 

fundamental component of every facet of the business.  
Mercury emphasises a behaviour-based approach to 
safety, which means that every individual across the 
company is responsible. Safety is embedded in their 
DNA. 

The company has a strong commitment to reducing its 
environmental footprint across operations as it builds 
sustainable communities through the best practices in 
environmental, social and governance (ESG).  Mercury received a ‘B’ rating from the Carbon Disclosure 

Project (CDP) as well as achieving a silver badge of 
recognition from Ecovadis, highlighting a commitment to 
working in line with firm science-based carbon reduction 
targets. As an industry leader, Mercury is passionate 
about inspiring decisive climate action across the 
construction sector. 
Its clear strategic direction allows the company to 
harness the momentum built over the last 50 years to 
deliver success in the face of an ever-changing industry. 
The company continues to drive change and 
transformation as the European leader in construction 
solutions.
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At Mercury success is the only option. We think beyond the conventional  

and value new talent to ensure we stay ahead, delivering industry-leading 

results for our clients.
As a global player with powerful capabilities, we understand that our 

people are at the heart of what we do, and we back them to realise their 

vision of themselves. Our people are dynamic, adapt quickly, and have  

the courage to be innovative.We are recruiting for a number of construction and support roles on  

our projects across Europe. If you are ready to achieve the incredible  

in an empowered and supportive team view available positions at

www.mercuryeng.com/careers

Diverse Talent.Empowered Teams.Innovative Projects.

ACHIEVE THE INCREDIBLE

Construction Magazine: 
Circulation 4,000



THE TECHNICAL BITS

PRINT & DIGITAL ADS
Please send a packaged InDesign document 
(preferred) including fonts and all images.

Text sent digitally via email in a Word 
document or embedded in the email.

Full Page adverts sent as high-resolution 
PDF files with 3mm bleed on all edges and 
crop marks. 

Please keep all main content such as logos 
and text at least 10mm away from the 
document edges. All images at 300dpi or 
higher.

High resolution JPEGs (300 dpi) - images 
selected from the web or images sent over 
in Word documents will usually be too low 
resolution to use.

For large files please use free FTP site 
wetransfer.com.

Complete adverts should be sent as print-
ready PDFs and include 3mm of bleed on  
all edges.

Digital files to be sent as either PNG,  
JPEG or GIF files at 72dpi.

RATES & SPECIFICATIONS 
PRINT | FULL COLOUR

Advert Display Advertising Advertorial

Full Page €2,400 €2,000

1/2 Page €1,430 €1,000

1/4 Page €880 €660

Double Page Spread €4,300 €3,200

IFC Gatefolds (4 pages) €10,000

Back Cover €3,000

Bound Inserts €10,000

  CIF DISCOUNT RATE - 15%

DIGITAL

Digital Advertising Cost Specifications

Leaderboard 
Advert  
(4 weeks)

€1,000 728 x 90 px

MPU Advert   
(4 weeks)

€700 300 x 250 px

Sponsored Content 
and posted to all 
social media sites  
(4 weeks)

€750

500-600 words, 
plus 2-3 high res 
images & link to 
your website

Newsletter banner    €1,000  728 x 90 px

Website Takeover By arrangement

DESIGN

Our creative team can also work with you to create bespoke  
in-house advert design. Rates start from €40. For further details 
email francis@iquest.ie

TERMS

   Credit terms - Strictly 30 days

   Magazine Circulation - 4,000 

Full Page 

W210 x H297mm 

+ 3mm of bleed  
on all edges

Double Page Spread 

W420 x H297mm 

+ 3mm of bleed on all edges

Half Page 
Across 

W190 x H137mm

Half 
Page 

Upright 

W94 x  
H277mm

Quarter Page 
Upright 

W94 x H137mm

Quarter Page 
Across 

W190 x H70mm
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PUBLISHING DATES & THEMES

ISSUE THEME SUPPLEMENT SPECIALS BOOKING DEADLINE COPY DEADLINE PUBLICATION DATE

FEBRUARY / MARCH Women in Construction
• Special Feature: ESG

• Events: CIF International Women’s Day
February 16 February 20 March 4

APRIL Housebuilding

• Special Feature: Safety, Security & Fire 
Protection

• Events: IHBA Housebuilding Summit

March 15 March 18 April 2

MAY
Regional Development & 
Infrastructure Investment

• Special Supplement: Demolition

• Events: CIF Health and Safety Summit + 
Southern Construct (tbc)

April 12 April 15 May 6

JUNE Digital Construction + Technology

• Special Supplement: Workwear & Tools

• Events: CIF Digital Construction & Geospatial 
Expo (tbc) + Top 50 Contractors 2024 launch 
+ Lighthouse Construction Lunch

May 17 May 20 June 3

JULY / AUGUST Top 50 Contractors • Special Supplement: ‘Net Zero’ Sustainability June 3 June 7 July 1

SEPTEMBER / 
OCTOBER

Skills Training & Recruitment

• Special Supplement: Equality, Diversity & 
Inclusion

• Events: CIF Annual Conference

August 30 September 2 September 16

NOVEMBER Health & Safety
• Special Feature: Mental Health

• Events: CIF Construction Safety Month
October 18 October 21 November 4

DECEMBER / 
JANUARY 2025

Review of The Year & Look Ahead to 
2025

• Special Supplement: Gamechangers

• CIF Annual Wallplanner Insert
November 29 December 2 December 16



COMMERCIAL 
If you would like to look at advertising, 

advertorial or any commercial elements 
within Construction magazine please contact 

Commercial Sales Manager Francis McGinley 

Email: francis@iquest.ie
Tel:  +353 (0) 86 836 9002

BECOME A CIF MEMBER 
If you are looking for access to leading 
construction information, services and 

representation, or your company supplies 
products or services into the sector,  

CIF membership is for you.

For more information about tailored 
membership packages contact  

Membership Development Executive 
Bernardine Walsh 

Email: bwalsh@cif.ie 
Tel: +353 (1) 4066067

EDITORIAL
If you have editorial or relevant  

news to contribute to Construction  
magazine please contact  

Managing Editor Siobhán Breatnach 

Email: siobhan@iquest.ie
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